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Wholesalers 19
Outlets 179
Concept Garages 1.113
Central warehouse m2 4.000
Group warehouse m2 85.000
Employees 470
Service vehicles 34
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KEY PLAYER FOR 
INDEPENDENT AUTO 
PARTS DISTRIBUTION
The Autodis Italia Group - Autodistibution Italia S.p.A.

The AUTODIS ITALIA Group, born in 2017 from the 
merger of OVAM, RICAUTO, TOPCAR, expanded in 
2018 with the entry of GGROUP and in 2021 of CIDA 
Auto Components, presents itself as a key player for 
independent auto parts distribution throughout the 
national territory. In June 2022, it took control of 
Autodistribution Italia S.p.A. which, with 18 affiliated 
distributors, 28 distribution sites located in the north, 
centre and south of Italy, more than 670 employees 
and more than 280 brands handled, achieves 
a consolidated turnover of more than €300M. 
Autodistribution Italy is a unique player on the Italian 
market thanks to: the Xenergy private label, the 
Xmaster division with its offer of technical training 
and the sale of equipment and services to workshops. 
More than 2,000 workshops affiliated to one of the 
concept repair shops.

In 2022, the acquisition process of the Autodis 
Group continued, with the entry of four new 
Distributors: Attrezzauto.com, AD Marche 
S.r.l., Sarat S.r.l.and Imasaf Roma S.r.l. 

Besides the geographic expansions Autodis 
Italia also focused on the technical support 
for the workshops.

The expansion of the Xmaster team proves 
that for Autodis Italy, workshop assistance 
with training, equipment and technical sup-
port is fundamental.

Thanks to locations throughout the country, 
Xmaster is able to effectively support work-
shops and collaborate with spare parts deal-
ers to guarantee a global service.  The aim is 
to accompany customers along the path that 
technological evolution is taking.

2022 was also a year of streamlining internal 
services: the central Autodis unit was 
strengthened in its various departments: 

purchasing, marketing, administration, IT and 
management and control.  

In 2023, the development will continue, in 
terms of territory, offer and services, accom-
panying the marketing strategy “The Global 
Engagement”.  Autodis Italia and its Distrib-
utors will meet thousands of customers from 
January to November to plot a growth path 
together to face the change in mobility and 
distribution.
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